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Personalised medicine: 
What’s in a name? 
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There are many different types of cancers 
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 Predictive biomarkers and targeted therapies 

Nowak, F. et al. (2012) Tumour molecular profiling for deciding therapy—the French initiative Nat. Rev. 
Clin. Oncol. doi:10.1038/nrclinonc.2012.42 
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Personalised medicine is delivering for a small 
number of patients 

 

What about 

all the other 

cancer 

patients? 
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Moving from the one-size fits all approach to 
personalised cancer care 
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Delivering personalised cancer 
care for all 
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Empowering Cancer Patients 

 Information about 
cancer and its 
treatments 

 Access to medical 
records 

 Right to a second 
opinion  

 Information about 
where to access 
quality cancer 
services 
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Barriers to patient empowerment 

 Time available 

 Traditional doctor-patient relationship 

 Age 

 Literacy 

– Level 

– Language 

 Availability of information 

 Quality of information 

Eurobarometer study on patient involvement (May 2012) 
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European citizens who use the internet at least 
once per week (EU27) 
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Common sources of health information 
for EU citizens 
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Eurobarometer 58.0, March 2003 
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Cancer on TV 
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Improving the quality of cancer 
coverage in the media 

 Better recognition of all factors that 
influence media coverage on cancer 

 Improve the quality press releases 

 Cultivate relationships with 
journalists and editors 

 Become more savvy in conveying 
important messages 
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Thank you 


