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The problem with the media and cancer 



Media and cancer………….. 

Misappropriation of the word…people described as ‘cancer’: 

Saddam Hussein 

Bill Clinton 

Euro Sceptics 

Peter Mandelson 

Use of certain terminology, e.g. war  

Voice of authority, commerce etc. 

All vying for the same space  



Media as a policy forum: from toxic to confrontational 



Constant, contradictory stories 



Backlash…. 



What do the media actually follow and how is that 

influenced? 



Reality check – the media follows fashion 

Source: How do the media report cancer research? A study of the UK’s BBC website. Brit J Cancer 2008, 99: 569-76 



Is the media balanced in terms of type of cancer? 

Source: How do the media report cancer research? A study of the UK’s BBC website. Brit J Cancer 2008, 99: 569-76 



What are reporters really looking for? And do they  

think that they know ‘best’? 

Sullivan R. McVie G, et al. What dies the media want from cancer? eCancer (submitted) 



The ‘new’ media space  



Changing of the guard: can social media make cancer 

reporting more ‘honest’? 

Sullivan R. Analysis of the media reporting of the Lancet Oncology Commission. Lancet Oncology, Jan 2012   



The age of social media is upon us…… 

Health Communicators Social Media Toolkit. CDC.  



The future….is all about speed, less friction and  

globalisation….. 



How are the public / patients interfacing with the media? 



When you ask patients and public what media they 

use? 

Eurocancercoms project (in press).  



…and how they decide whether web-site is ‘worthy’… 



Relevance to OECI 

 

You are a long, long way behind current media technology 

 

The majority have sub-optimal management of their public relations 

 

Few understand their constituency in terms of what media they access / use 

 

Cancer community is still too ‘reactive’ in Europe 

 

Need for an e-engagement strategy for OECI and beyond 

  


