%ﬁ !

L

Communicating Cancer
to the Public

Hope or Hyperbole?

Prof Richard Sullivan MD PhD
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The problem with the media and cancer
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Media and cancer..............

Misappropriation of the word...people described as ‘cancer’:
Saddam Hussein
Bill Clinton

Euro Sceptics
Peter Mandelson

Use of certain terminology, e.g. war

Voice of authority, commerce etc.
All vying for the same space

News coverage of health issues is seriously out of proportion with actual
risks to health and fails to reflect mortality risks shown in health data,
according to a study of health-related coverage in the media published
today by the King's Fund.
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Media as a policy forum: from toxic to confrontational

Since | don't have health
insurance the mandatory.
gun ownership-laws "
passed in South:Dakota’ /7
will come'in handy.in
case | get terminal cancer.
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Constant, contradictory stories
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Backlash....

THE INTERNATIONAL NEWSMAGAZINE

Is There Anything Left That’s Healthy to Eat?
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What do the media actually follow and how is that
Influenced?
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Reality check — the media follows fashion
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Is the media balanced in terms of type of cancer?

100

® breast

colorectal

8 prostat”

skin
n

B ovary
B cervical

Percent of BBC stories
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- 8 pancreas
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What are reporters really looking for? And do they
think that they know ‘best’?

M Strongly disagree M Disagree ¥ Neutral MAgree BStrongly agree HUnable to rate

roure notexperienced enouen to interpret the “

story content

You would appreciate a forum where you could

access a pool of experts willing to comment/give NI 101 INNNIONI W25 S|

quotes for your story

foulong forone central source oftustorthy Mo e ] 23 (86

information

0% 10% 20% 30% 40% 50% 60% 70% 80% 950% 100%
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Sullivan R. McVie G, et al. What dies the media want from cancer? eCancer (submitted)




The ‘new’ media space
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Changing of the guard: can social media make cancer

reporting more ‘honest’?

THE LANCET

Volume 12 - Issue 10 - September/October 2011 www.thelancet.com/oncology

Delivering affordable cancer care in high-income countries

“We are at a crossroads for affordable cancer care, where our choices—
or refusal to make choices—will affect the lives of millions of people.”

Timing of report

= 24 h of launch

= 24 h after launch
Country of Origin

Type of media
E-version of print media
E-newspaper only
Blog
Title of article (strapline)
= 24 hoflaunch
= 24 h after launch
Body of article
= 24 hoflaunch
= 24 h after launch

C4
B2

Mo statistical difference between
countries (n=17)

D3
B2
2

D4
B3

a
B1/2 [A: why is this igure not exact?]

The letters A-E refer to balance of reports (A=very balanced, E=completely
unbalanced). The numbers 1-G represent accuracy of reports (1=very accurate,

L=completely inaccurate).

Table: Balance and accuracy of media reports after launch of The Lancet
Oncology Commission on delivering affordable cancer care in high-

income countries
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Sullivan R. Analysis of the media reporting of the Lancet Oncology Commission. Lancet Oncology, Jan 2012



The age of social media is upon us......

Tools Low Moderate High Low
Buttons/Badges v v
v

Content v
Symdication

R55 Feads v
Image Sharing v
Podcast Posting v
Online Video v
v
v

uoneuwassig

AR Y

Shaiing

Widgets'

eCands?

Micro-blogs

Podcast Creation
Online Videa Production

Blogs

Mobile Technologies/
Texting

Virtual Workds
Saocial Metworks W v
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The future....is all about speed, less friction and
globalisation.....

Widgets

DIABETES

YOU COLLD &

£ 16
T “*m 5(0\ .

R

STAR TS

s | b b 1400 o 8 KING'S HEALTH PARTNERS
Integrated Cancer Centre




How are the public / patients interfacing with the media?

| b b 100 g 8 KING'S HEALTH PARTNERS

Integrated Cancer Centre



When you ask patients and public what media they
use?

Video phoning _ Virtual worlds Chat rooms
<1 7%

2%
Micro blogging

Chart Area %_

ﬂunng
2%
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Eurocancercoms project (in press).



...and how they decide whether web-site is ‘worthy’...
R

What factors influence your decision to look at or use a particular

Design and

graphics
3%

Peer reviewed
rmiakerial
T%
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Relevance to OECI

You are a long, long way behind current media technology

The majority have sub-optimal management of their public relations

Few understand their constituency in terms of what media they access / use
Cancer community is still too ‘reactive’ in Europe

Need for an e-engagement strategy for OECI and beyond
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